Agricuftural Marketing Outreach Workshop

Mermphis, Tennessee
March 24-26, 1999
Registration Fom
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Registration Policy: Registration subject t space availability

The $10000 regidration fee indudes admisdion to &l eventsinduding one luncheon, two dinners and workshops No refunds dter
FEBRUARY 28, 1999. Hease meke company dhecks and mongy ardars payable to Southern Universty and A&M Cdllege Alll

completed regdration forms mudt beaooompenied by

[ Magter Cad Qredit CadNumber

D Via BxpraionDae

U copaychek Qrerit Cad Authorized Sigrature
D Maoney Order

Kegpaoopy of your regdration form for confirmation.

Malingaddess Southern Universtyand A&M Callege
Pot OfficeBax 54061
Baton Rouge LA 70892
Attention: OrlandoPhdps

If additiondl informetioniisrecired, visit our intemet siteat: hitp://marketingoutreech.ustagov or contact Orlando Phelps
USDA/1830 Liason Offioer & (225) 771-3660 ar emdl et orlando_phdps@usiagov.




Agricultura Marketing Outreach Workshop Choices

Marketing Strategies - Wednesday, March 24, 1999
Pleaserank eachworkdhop 1—7. Sdedtionswill bebasad onorder of recapt.

_ DEVELOPINGA“MARKETING PLAN’

__ MINIMIZING YOURLOSESTHROUGH “RIK MANAGEMENT”
__ THEVALUE OFBOARD AND COMMITTEEMEMBERSHIP
__ HFINANCING YOUROPERATION

__ MARKET INFORMATION: HOW TOFNDIT ANDUSEIT
__UTILIZING COOPERATIVESPARTNERSHIPS

THE PERISHABLE AGRICULTURAL COMMODITY ACT (PACA)

Enhancing Product Marketability - Thursday Morning, March 25, 1999
Pleaserank eachworkdhop 1—7. Sdedtionswill bebasad onorder of recapt.

__ THE*MARKETABLEPRODUCT”

__ GRADE STANDARDSAND THEIREFFECT ONQUALITY
_ ENHANCINGLIVESTOCK QUALITY

__ ENHANCING FRUITSAND VEGETABLESQUALITY

__ ENHANCING AGRONOMICCROPSQUALITY

__ EVALUATINGFORESTRY PRODUCTSQUALITY

SURVIVING INAHAZARD ANALYSSCRITICAL CONTROL POINT (HACCP)WORLD

Product Quality Demonstrations - Thursday Afternoon (Outdoor Sessions)
Pleaserank eachworkdhop 1-8. Sdedtionswill bebasad onorder of recapt.

____ UNDERSTANDING YOURSOILS

____ CHEMICAL SELECTIONANDAPPLICATION
___ TILLAGEPRACTICES

____IRRIGATION

___ FRUITSANDVEGETABLES

___ TREESAGROFORESTRY

____ LVESTOCK | (BEEFCATTLE)

LIVESTOCK Il (SVINE,GOATS



Product Diversification - Friday, March 26, 1999
Pleaserank eachworkdhop 1—7. Sdedtionswill bebasad onorder of recapt.
____ SELLINGAT THEFARMERS MARKET AND DIRECT MARKETING

____ TIMBER ANUNTAPPED RESOURCE

____ OPPORTUNITIESINORNAMENTAL AND CUT FLOWER PRODUCTION

PRODUCTION, PROCESING AND MARKETING OF POULTRY AND
POULTRY PRODUCTS

ORGANICFARMING: A GROWER SVIEW
BUILDING MARKETSFORSPECIALTY COMMODITIES

ACCESSTOEXPORT MARKETS

AMESPLANTATION TOUR (OPTIONAL)

AmesHantation providesan opportunity to evaugte exiding wood atsand leam about current forest and ecdlogicl
ressarch. If you planto go onthe Pog-Warkshop Ames Plantation Forestry Tour plesseindicateby dnedking thebox
bdow: (Check out http:/Amww.amesplantation.or gfforestry.ntm for addiiond informetion).

L 1 will attend the Ames Plantation Tour
Lodging

Hdliday Inn—MeamphisEagt

579% Poplar Avenue

Memphis TN 38119
901-632-7881

Hasahatd shuttlefrom theairport

Hampton Inn—Walnut Grove
33Humphrey Center Drive

Memphis TN 38120

901-747-3700

Nohatd shuttle plesseusetheairport huttle

Airport Shuttle

BluesCity Taursof Memphiswill providetrangportation. Theoogt is$10.00fromtheairport tothe Agricenter
Internationa and hatds Individualsmugt call 901-522-9229 for resarvationsand mention “ Small Farm
Outreach Warkshap” when makingresrvations



